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INCLUDED  IN  THIS  PRESENTATION

151 current students
128 recent graduates
150 Ψлп-Ωлс ƎǊŀŘǳŀǘŜǎ

5 students in-person

157 current students
57 recent graduates

1,039 Ψлп-Ωлс ƎǊŀŘǳŀǘŜǎ
4 students in-person

472 current students
132 recent graduates
228 Ψлп-Ωлс ƎǊŀŘǳŀǘŜǎ

4 students in-person

Select Goals of this Project:

1. Identify a baseline college
graduate retention figure
for the Tallahassee region.

2. Better understand why
students choose to stay or
leave upon graduation.

3. Integrate recommendations 
with existing community 
projects to leverage and 
ŜƴƘŀƴŎŜ ¢ŀƭƭŀƘŀǎǎŜŜΩǎ 
creative economy.

TA L L A H A S S E E
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Current students and recent grads agree that Tallahassee 
is a great place to go to college or to raise a family.

Ď

But the high college town rating is almost entirely based on 
their on-campus experiences and relationships.

Ď

Tallahassee ςthe city & state capital ςhas minimal impact 
on their initial college choice or eventual college career.

Ď

While enrolled, they do not develop a first-hand appreciation 
ŦƻǊ ¢ŀƭƭŀƘŀǎǎŜŜΩǎ ǎƻŎƛŀƭ ŀƴŘ ǇǊƻŦŜǎǎƛƻƴŀƭ ƻŦŦŜǊƛƴƎǎΦ

Ď

As a result, they do not perceive Tallahassee as having the quality 
of life amenities or career opportunities available elsewhere.

Ď

The result: They do not see Tallahassee as a good career choice. 

BOILING  IT  ALL  DOWN
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ÂSTILL IN TALLAHASSEEÂNOW LIVING ELSEWHERE

RETENTION  ::  BY  SCHOOL

OVERALL  GRADUATE  RETENTION  RATE
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27%

Stayers

OVERALL

27% of all 
graduates from 
2004-06 are still 

living in the 
Tallahassee area.

Yet, only 15% 
were originally 

from here.

Assuming
14,0001 annual 

completions, 3,700 
local grads choose 
to remain in TLH.

1 Source: National Center for 
Education Statistics

15%

NATIVE

82%

18%

FAMU

80%

20%

FSU

38%

62%

TCC

150 1039 228

11 8

50

ÂINITIALLY NATIVE

I left my heart 
behind in Tallahassee 
and plan  to reclaim 

it one day.

Katie Tavieso:: FSU grad
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TopFL. Destinations

TampaBay 21%

Miami / SouthFL. 20%

Orlando 18%

Jacksonville 14%

W. Palm Beach 9%

31%

42%

27%

OVERALL

Most Popular - elsewhere

Atlanta,Washington D.C.
Charlotte, New York City

LEFT  
FLORIDA

ELSEWHERE  
IN FLORIDA

STILL  IN
TALLAHASSEE

Most popular
destinations for

COLLEGE STUDENTS

1. Miami / South FL.

2. Atlanta

3. Orlando

4. Tampa / St. Pete

5. New York City

69% are still in 
Florida.

Of which, 40%
are still living in 

Tallahassee.

2004-06  TALLAHASSEE  GRADS :: WHERE  ARE  THEY  NOW

New Orleanshas 
Mardi Gras. Orlando 
has Disney. Miami 
has shopping. But

Tallahassee is
undefined..

Gino: Butler :: TCC

I enjoy Tampa
because it is a larger, 

more diverse city.

Christine Weber :: FSU  grad
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BASED  ON  980  RESPONSES
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Characteristics of those employed full-time in Tallahassee:

Åпн҈ ƘŀǾŜ ŀ aŀǎǘŜǊΩǎ ŘŜƎǊŜŜ ƻǊ ƘƛƎƘŜǊ

Å53% interned locally while in college

Å62% are not originally from here

Current Status

1. Employed FT 69%

2. Enrolled FT 15%

3. Employed PT 8%

4. Unemployed 5%

31%

42%

27%

OVERALL

STILLIN
TALLAHASSEE

Top Industries

1. Government 24%

2. Education 23%

3. Prof.Services 14%

4. Non-profits 10%

5. Fin. Services 8%

6. Health care 7%

7. IT 5%
L ŘƻƴΩǘ ƴŜŜŘ Ƴȅ 

extra wallet here.

Gino Butler :: TCC

While education 
opportunities may 

drawstudents, 
communities need 
to focus on keeping 

them.

Soul of the Community 
Survey

WHAT  THOSE  WHO  STAYED  IN  TALLAHASSEE  ARE  DOING  NOW

3 out of 4
who stayed are 

employed.

Almost half 
are working in 
government or

education.

BASED  ON  390  RESPONSES



GROWING  TALLAHASSEEõS COLLEGE  
EDUCATED  WORKFORCE

©2009Collegia :: 09.15.09 PAGE 7

h±9w![[ Dw!5¦!¢9 w9¢9b¢Lhb w!¢9{ ΧLbC[¦9b/9 hC Lb¢9wb{ILt{

ÂSTILL IN TALLAHASSEE

100% 

90%

80%

70%

60%

50%

40%

30%

20%

10%

0

73%

27%

OVERALL

62%

38%

Interned
Locally

73%

27%

5ƛŘƴΩǘ
Intern

ÂNOW LIVING ELSEWHERE

IMPACT  of  INTERNSHIPS

426

91%

9%

Interned
Elsewhere

85%

15%

Here +
Elsewhere

202 99 690

Linking students
with local intern-
ships is a great 
way to increase 
ǊŜǘŜƴǘƛƻƴ Χ ōǳǘ 
only 1 in 3 grads

did so.

Those  who
interned locally 

are 4x more likely 
to stay than those 

who interned 
elsewhere.

Half of all grads 
who both interned 
locally andstayed 
are now employed 

in government, 
education, or for 

a non-profit 
organization.
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Local businesses 
should have intern 
days at school and 

talk about local 
opportunities.

Student :: TCC

Local internships 
are the best way 

for students to get 
a taste of what the 
city would be like 

as a young 
professional.

Interning locally does 
ÉÍÐÒÏÖÅ ÐÅÒÃÅÐÔÉÏÎÓ ȣ

Χ ōǳǘ ƻƴƭȅ пл҈ ƻŦ ǘƘŜ ǎǘǳŘŜƴǘǎ ǇƻƭƭŜŘ ƘŀǾŜ 
or plan to do a local internship.

ENROLLED STUDENT SURVEY :: THE  IMPACT  OF  INTERNSHIPS

My internship at 
the statehouse 

made me want to 
get more involved 
in the community.

IƛƭŀǊȅ hΩbŜƛƭ ΥΥ C{¦
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51%

plan to leave

27%

undecided

22%

plan to stay

weighted

32%

24%

14%

12%

8%

KEY 
REASONS 

FOR LEAVING 
TALLAHASSEE

CURRENT  STUDENTS :: FUTURE  PLANS

Current students
ŘƻƴΩǘ ƴŜŎŜǎǎŀǊƛƭȅ 

see Tallahassee as a 
great post-college 

option.

They pay more for 
talent in larger cities.

Kendall Johnson :: FAMU

ENROLLED STUDENTS

I felt it was in my best 
career and personal 
interest to move to a

Largermarket.

Graduate :: FSU 

Professors need to 
help more in finding 
Ƨƻōǎ Χ ōŜŎŀǳǎŜ ǘƘŜȅ 
ŘƛŘƴΩǘ ƘŜƭǇ ƳŜ ŀǘ ŀƭƭΦ

Graduate :: FSU
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TOP  TAKEAWAYS  FROM  ENROLLED STUDENTS

1. DǊŜŀǘ ǇƭŀŎŜ ŦƻǊ ŎƻƭƭŜƎŜΣ ōǳǘ Χ
--LǘΩǎ ǿƘŜǊŜ ȅƻǳ άƎŜǘ ȅƻǳǊ ŘŜƎǊŜŜ ŀƴŘ ƎƻΦέ
-- Stigma associated with staying in Tallahassee.
-- Very family-ƻǊƛŜƴǘŜŘΣ ǎƻ άƴƻǘ ŦƻǊ ƳŜΦέ
--άC{¦ Ƨǳǎǘ ƘŀǇǇŜƴǎ ǘƻ ōŜ ƛƴ ¢ŀƭƭŀƘŀǎǎŜŜΦέ 
-- Students have much more positive perceptions 

of Atlanta, Miami, and Orlando.

2. Interested in doing more 
off-ŎŀƳǇǳǎΣ ōǳǘ Χ
--5ƻƴΩǘ ƪƴƻǿ ǿƘŜǊŜ ǘƻ Ǝƻ ƻǊ ǿƘŀǘ ǘƻ ŘƻΦ
-- Very low perceptions of shopping options.
-- No established means of getting local info.
-- Little association with Tallahassee as a

capital city.

3. Feel little connection to area
-- Not a major factor in decision to enroll
-- State capital has little perceived value
-- No strong connection to downtown
--ά²Ŝ ŘƻƴΩǘ ǎǘƛŎƪ ŀǊƻǳƴŘ ōŜŎŀǳǎŜ ǿŜ ŘƻƴΩǘ ƪƴƻǿ ¢ŀƭƭŀƘŀǎǎŜŜΦέ
-- Believe Tallahassee is probably better than it appears, but 
ǘƘŜǊŜΩǎ ŎǳǊǊŜƴǘƭȅ ƭƛǘǘƭŜ ŜǾƛŘŜƴŎŜΦ

There was a very 
distinct difference in 
the way the commu-
nity treated students 
from FAMU vs. Florida

State vs. TCC

DevikaHoward :: FAMU grad

L ŘƛŘƴΩǘ ƎŜǘ ŀ ƎƻƻŘ 
idea of the good areas 
beyond campus until 
my final two years. 

Dave Mullin :: FSU grad

I was originally
worried that people 
would be backwards. 
However, I found the 
people of Tallahassee 

to be cultured and 
progressive.

GdavePadley:: FSU grad



GROWING  TALLAHASSEEõS COLLEGE  
EDUCATED  WORKFORCE

©2009Collegia :: 09.15.09 PAGE 11

(cont.)  TOP  TAKEAWAYS

4. Largely unaware of local 
career opportunities
-- Business community has no presence on campus.
-- Very little interaction with local employers.
--ά²Ŝ ŘƻƴΩǘ ǎǘƛŎƪ ŀǊƻǳƴŘ ōŜŎŀǳǎŜ ǿŜ ŘƻƴΩǘ ƪƴƻǿΦ
-- Big interest in networking with community leaders
--ά!ŎŎŜǎǎ ǘƻ ŎŀǇƛǘŀƭ ǎƘƻǳƭŘ ōŜ ƛƴŎǊŜŘƛōƭŜΣ ōǳǘ ƛǎƴΩǘΦέ
-- Strong sense opportunities are better elsewhere.

5. ά²ƻǊŘ ƻŦ ƳƻǳǘƘέ ǎǘŀƴŘǎ ŀƭƻƴŜ
--ул҈ ƭŜŀǊƴ ǿƘŀǘΩǎ ƘŀǇǇŜƴƛƴƎ ŦǊƻƳ ŦǊƛŜƴŘǎ
-- No clear resource for local information or events
-- If students knew more they would do more
-- Word of mouth, Web, and flyers are key
-- Network of on-campus connectors a must

6. Other
--ά.ƭŀŎƪ C!a¦ ŀƴŘ ōƭŀŎƪ C{¦ ŘƻƴΩǘ ƳƛȄΦέ
-- High cost of air travel is an issue for some.
-- Only FSU wants more inter-campus activities
--άLǘΩǎ ŀ ōŜƴŜŦƛǘ ǘƻ ƘŀǾŜ ŀ ŎŀǇƛǘŀƭ ƘŜǊŜΣ ōǳǘ ǿŜ
ŘƻƴΩǘ ŎŀǇƛǘŀƭƛȊŜ ƻƴ ƛǘΦέ

hƴŎŜ ȅƻǳΩǊŜ ōŜȅƻƴŘ
Capital Circle, you feel 
ƭƛƪŜ ȅƻǳΩǾŜ ŘǊƻǇǇŜŘ 

off the radar

Andrea Panzeca:: FSU grad

As a college student 
all you know is 

Tennessee Street.

Christina Jackson :: FAMU

Great learning 
experiences on and 
off campus helped 

me grow as a person.

Steve Tucker :: FAMU grad
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Students Colleges Employers Community Government

BRINGING  IT  ALL  TOGETHER

WORK TOGETHER TO ELEVATE PERCEPTIONS OF TALLAHASSEE 
AS A GREAT PLACE TO LAUNCH YOUR CAREER.
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TALLAHASSEE  STUDENT  ENGAGEMENT  PROJECT :: SUGGESTED  STRATEGIES

1.

2.

3.

4.

5.

Build communications bridge
Provide students with immediate, easy
access to information on Tallahassee.

Recruit student ambassadors
Work with a team of students on each
Campus who will spread the word.

Enlist the community
Encourage local leaders & organizations
to involve students in their own efforts.

Raise Capital City awareness
Elevate awareness of capital city status
and how to take full advantage of it.

Talk up the local economy
Increase student awareness of key local 
employers  & cool career opportunities

Improve student perceptionsof Tallahassee
asmuchmore than a collegetown Χa great
placeto launchyour career.
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TALLAHASSEE  CORE  MESSAGING  ATTRIBUTES

University town personae
Tallahassee Film Festival
Open-minded
YP organizations
Multicultural history
The New South
Railroad Square
[Gaines Street]

Downtown Get-down
Springtime Tallahassee

Southern hospitality
Tallahassee Welcome

Community living environments
Proximity to ATL, JAX, Orlando

[shopping]

Power Center
Internships
Mini D.C.
Make your mark
CƻǊ ŎƻƳƳǳƴƛǘȅ Χ ¸t ƻǊƎǎ

Outdoor activities
Natural beauty

Active lifestyle
Not materialistic-----

Lake Ella / Tom Brown Park
Fresh foods / farmers market

Strong health & fitness focus
Passion for sports

CƭƻǊƛŘŀΩǎ /ŀǇƛǘŀƭ /ƛǘȅ
UnversityR&D activity

Innovation Park / Summit East
Key industry clusters

FSU Magnet Lab
Challenger Center

Friendly Progressive

Active

Smart Capital
City

TALLAHASSEE  IS  AN  IDEAL  PLACE  TO  LAUNCH  MY  CAREER.

Friendly                   Youthful

College town   

Scholarly  

Outdoorsy

Pretty

Fun
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Friendly Progressive ActiveSmart
Capital

City

RECOMMENDED  NAME  FOR  PROGRAM  AND  WEB SITE

Good  domain
names  are:

1.   Short

2.   Memorable

3. Distinct

4.   Relates to
core message

5.   Soundssolid

Attributed to JakobNeilson


